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Introduction
Hoorah Online (Pty) Ltd is one of Africa’s most exciting startups in the e-commerce
industry. Selected by the Asian e-commerce giants, Alibaba, and UNCTAD, Hoorah is part
of a select group of African startups within eFounders Fellowship Programme. The
programme involves start-ups in the e-commerce, payments and logistics space - all with
the potential to create Africa’s super e-commerce marketplace. Hoorah has three platforms
within an eco-system of entrepreneurial empowerment to actively teach, expose and
develop entrepreneurs through technology.

Purpose

In 2019 there is more venture capital entering Africa than ever before in history. Key
industries where these funds are being invested includes e-commerce, payments, logistics,
ICT and travel startups. The Hoorah Super School’s Entrepreneurship league is aimed at
presenting a comprehensive e-commerce course to schools with all the necessary
theoretical and practical components. Hoorah has developed a curriculum relevant to the
major drivers of the fourth industrial revolution and entrepreneurship amongst top
African startups.
Hoorah aims to work closely with Curro Roodeplaat educators to create a
sustainable programme that is fun, engaging and relevant for the students. As millennials
start questioning traditional ways all the more, the Super Schools League will compliment
existing curriculums with the practical component at the forefront of an emerging
industry.
The Super Schools Entrepreneurship League is aimed at replacing traditional
entrepreneurship days through teaching and allowing students to operate e-commerce
shops. Students will have the opportunity to generate profits through implementing their
learnings. The grand final of the league will consist of a prize-giving with big data
analysis to determine the overall winners. Hoorah has also gathered top African startup
founders to share testimonies and encourage young entrepreneurs.
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Timeline
The Hoorah Super Schools Entrepreneurship League is a 12 week programme.
Week 1:
School presentation pitch.
Weeks 2-7:
Theoretical e-commerce & entrepreneurship curriculum.
Weeks 8-12:
Practical e-commerce experience.
Week 12:
Prize-giving with live big data analysis.

Curriculum
In order to follow and reflect the objectives of this curriculum, it will consist of both a
practical and a theoretical component. The learning outcomes of each component follows
on the previous until the student will have sufficient understanding of entrepreneurship
and ability to successfully start and operate their own online shop.
Hoorah will be sharing content via an online educational platform where students can
register profiles and attendance of the course can be tracked. Each unit as described below
will consist of a 50-minute video complimented by downloadable material for offline
learning.
Each learning unit will be complimented by a 30min live webinar session once per week
for Q&A discussions between Hoorah and learners. The webinars will be facilitated on
Zoom and details will be shared in the preceding week.
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Overview
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Detailed six-week course theme description and respective learning outcomes.
Unit 1
Topic: Creativity, Innovation & Entrepreneurship. Fundraising for your idea.
Description:
This session aims to review and introduce the portfolio of skills and competencies
required of effective entrepreneurs. This course aims to contribute in understanding the
interaction between basic theoretical and practical aspect of creativity, innovation and
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entrepreneurship. The challenges of small businesses in South Africa and globally will be
discussed, placing emphasis on the need for small businesses for emerging market
economic growth. Detailed fundraising rounds, investors and strategies for startups will
be shared with students.
Learning Objective:
This session is expected to inform learners about the processes of entrepreneurship and
running a small business. Identify the skills required by entrepreneurs, as well as foster
understanding about the role of - and habits in fostering creativity in the workplace.
Unit 2
Topic: E-commerce
Description:
This session aims to explain the concept of E-commerce. The history, origin and growth of
E-commerce will be covered together with the types of existing E-commerce platforms
(ex. B2B,B2C, etc). The opportunity of the untouched market will be presented by big data
analysis as an introduction to identifying emerging markets. Analogy of internet,
platforms and protocols on which e-commerce is built (internet, blockchain, etc) will be
discussed.
Learning Objective:
A successful completion of this session should give the student a comprehensive
understanding of what e-commerce is, the role of e-commerce in the Fourth Industrial
Revolution as well as the importance of SME’s in contributing to emerging market
economic growth. Students should carry knowledge of the history of e-commerce as well
as pioneers leading the way.
Unit 3
Topic: E-commerce continued
Description:
Important and relevant e-commerce concepts and terminology are discussed and
explained.
A case study of Hoorah’s experience at Alibaba in China will be provided. Hoorah’s
takeaway from a pioneer in e-commerce will be discussed as an example of e-commerce in
a global context.
Learning Objective:
This session should be focussed on providing learners with the most important concepts
and terminology used in e-commerce. Definitions of keywords and phrases should be
presented in visually creative ways to help learners not only remember it better, but fully
understand - and use the above mentioned concepts. The case study approach aims to
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sharpen analytical and expressive skills of the learner by stimulating the thought-process
when experiencing a different concept on a large scale.

Unit 4
Topic: Starting an E-commerce business
Description:
Based on theory covered in the previous sessions, this session will stimulate execution in
applying theory to practice. Learners will be provided with the necessary tools, strategies
and platform.
Learning Objective:
The outcome of this session should be aimed at successfully teaching learners how to
capitalise from e-commerce through selecting a product, platform and strategy to sell a
product. Tools and strategies to identify products and markets will be shared with
learners. Learners will be showed that business development surrounding an e-commerce
store is equally important as the technical setup. Students will be shown tutorials on how
to start their Hoorah Online Stores for free.
Unit 5
Topic: Marketing
Description:
Marketing on the internet and social media will be discussed. This discussion includes
exposure to relevant and important descriptions and techniques in order to gain a
comprehensive understanding and necessary skills to execute marketing on the internet.
Learning Objective:
Successful completion of this session should equip learners with the necessary knowledge
on how to use e-commerce and internet tools to follow data trails and market products.
Students will be exposed to Google Merchant centre, Google Adwords, Search Engine
Optimisation (SEO), Meta descriptions and techniques to improve organic growth on
search engines. Learners will be knowledgeable enough to convert social media into a
revenue stream.
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Unit 6
Test
Description:
Comprehensive multiple choice online test to test the knowledge of students and to share
insights. Certificates will be given to students that successfully completed the course. As
part of the practical test leaners will open a Hoorah Online Shop and successfully
complete store setup.
Score sheet that will determine weighting of components for eligible league winners:

Unit 7
Practical component
Description:
Learners will gain practical e-commerce experience through maintaining operations on
their Hoorah Stores. They will have to implement marketing strategies, upload ecommerce ready products, fulfil orders and maintain good ratings from customer reviews.
Learners will be able to earn from the profits of selling items to 18 million online shoppers
in South Africa.
Learning objective:
Learners will have experience in monetising an idea through the good use of e-commerce.
They will be exposed to third-parties business partners such as payment providers and
shipping companies. They will gain perspective on what is it like having your own
business as well as the importance of creating a trustworthy brand.
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Example of infographic-style course content
Unit 5: Marketing
Topic: Identifying products to sell in the marketplace
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Additional opportunities
-

Curro students to continue with maintaining successful Hoorah Shops as an extracurricular activity.
Collaboration for nationwide expansion of the Super Schools Entrepreneurship League.
Students to meet top African startups within the eFounders Fellowship Programme
during webinars.

Branding
Each participant successfully completing the course will receive a Super Schools
Entrepreneurship League package containing apparel with branding. Curro Roodeplaat
will be consulted before any use of the Curro brand or logo. The logo used in the pictures
below are for illustration purposes only and are subject to approval.
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Communication
Basson Engelbrecht
Founder & CEO Hoorah Online (Pty) Ltd
E-mail: basson @hoorah.co.za
Cell: +27 76 474 5377
Hoorah Office
832 Jan Shoba Street, Brooklyn, Pretoria, 0181
E-mail: admin@hoorah.co.za | info@hoorah.co.za
Tel:
012 941 0600

Super Schools Entrepreneurship League Support
E-mail: superschools@hoorah.co.za
Tel:
012 941 0600
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